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Personal approach in computer-mediated communication

Ocolducricuui miaxin
Y KOMII’I0TEPHO-0II0CepeAKOBaHIN KoMyHiKawil

Summary. The study provides a concise overview of the key concepts
and findings presented in the paper to examine the linguistic aspects of
personalization in computer-mediated communication and focus on the role of
genre, evaluative language, and expressive elements. The analysis reveals that
while computer-mediated communication genres are dynamic and fluid, they
remain crucial for understanding communicative practices and norms within
online environments. The study highlights the importance of evaluative language
in shaping online interactions, with sensory, aesthetic, ethical, and rationalistic
values contributing significantly to the meaning-making processes. Expressive
elements, such as emoticons, capitalization, and intensifiers, are identified as
key mechanisms for conveying emotional responses and shaping the overall
tone of online discourse. The study emphasizes the complex interplay between
these linguistic features, suggesting that personalization in computer-mediated
communication is achieved through a multifaceted process that involves both
conscious and unconscious choices made by communicators. Computer-mediated
communication genres are dynamic and fluid, blurring traditional boundaries.
However, genre analysis remains a valuable framework for understanding
communicative practices within online environments. Evaluative language plays
a crucial role in shaping online interactions, with sensory, aesthetic, ethical, and
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rationalistic values contributing significantly to the meaning-making processes.
Expressive elements, such as emoticons, capitalization, and intensifiers, are key
mechanisms for conveying emotional responses and shaping the overall tone of
online discourse. Further exploration of the evolving nature of online genres
and their impact on communicative practices should include an investigation
of the influence of multimodal communication on meaning-making in computer-
mediated communication and the analysis of the role of cultural factors in
shaping online communication practices.

Key words:  communication,  computer-mediated — communication,
communicative practices, evaluative language, expressive elements, genre,
online discourse, personalization.

Anomauisn. [lposedene 00CHiONCEHHA HAOAE CIMUCIUIL 02150 KIIOYOBUX NO-
HAMb, NPEOCMABNIeHUx y cmammi, wooo GUEUEHHS MOGHUX ACNEKMI8 NOHAMMIS
nepcoHanizayii 8 Komn 'r1omepHO-OnoCepeoKOBaHill KOMYHIKayii, HA20N0uyIo-
Yy HA 8aMCUBIU PONL NOABU | PO3GUMKY HOBUX JICAHPIB, OYIHOYHO20 MOBGLEHHS
Ma eKCHpecusHux elemMenmis YCHO20 MOBHO20 OUCKYPCY Nepedanozo 3acobamu
nUCeMHO20 MOGNeHHA. AHANi3 NOKA3YE, WO 8 MOl 4ac AK KOMN 10mepHOo-onoce-
peoxosana KOMYHIKAyiss OUHAMIYHO PO3GUBAEMbCS, GUPTUWATLHUMU 3aco0amMu
0151 QOCTHIONCEHHA KOMYHIKAMUBHUX NPAKMUK MA HOPM 6 OHAAUH cepedosutyi
3AMUMAIOMbCA paniwe po3poOIeHi HOpMU Ma MemooU JHe8ICMUYHO20 AHANI3).
Jlocniooicennss niOKpecuoe 8axiciugicmy OYIHOUHO20 MOGIEHHS V (POPMYBAHHI
OHNIaUH KOMYHIKaYii, KA BKAIOYAE il BUGUEHHS PA30M 3 CEHCOPHUMU, eCIemuyHU-
MU, eMUYHUMY MA PAYIOHATICMUYHUMU YIHHOCMAMUY, WO CHPUAIOMb RPOYECAM
Gopmysanns po3ymosux i oyinounux cyodcenv. Excnpecugni enemenmu, maxi ax
EeMOMIKOHU, BUKOPUCTNAHHSL 8ETIUKUX Jimep ma IHMeHCU@IiKamopis, GU3HAYA0Mb-
€A AK KAOY0BI Mexauizmu 0isl nepedayi eMoyitinux 6ionogioeil ma QopmyeanHs
302A1bHOC0 EKCAPECUBHO20 MOHY OHAAUH-OUCKYPCY. [ocaiodcenns niokpecuioe
ICHYBAHHS CKLAOHOT 83A€MOOIT MIdIC PIZHOMAHIMHUMU MOSHUMU AGUUAMU | NPU-
NYCKAE, W0 NEPCOHANI3AYiA 8 KOMN HTOMEPHO-0NOCEPEOKOBAHII KOMYHIKayii 00cs-
2A€EMbCsL 30 O0NOMO2010 6a2amopieHego2o npoyecy, aKull nepedbaiac K ceioo-
Mutl, max i Hecgioomuil 8ubip 3acobis cninkyeants. Ilocmiiino 8uHUKAOMb HOBI
Komn 1omepHi KOMYHIKAMUGHI JCAHPU, OUHAMIUHO PO3GUBAIOMbCS, POIMUBATOMb
mpaouyitini nioxoou 0o ix eusuenns i ananizy. OOHaK, Hcauposull AHANI3 3aTUUA-
EMbCA YIHHUM PeCYPCOM O PO3YMIHHI KOMYHIKAMUGHUX ABULY 8 OHIANIH-Cepedo-
suwyax. OyiHouHI enemMenmu y MOGIeHHI 8i0ieparoms GUPIULATLHY POlb Y (hopMY-
6AHHI OHAAUH-KOMYHIKAYIT, HA0QI04UU MOBLEHHIO eKCRPeCUSHO20 3a0apeieH s 0
nepeoaui CeHCOPHUX, eCMEeMUYHUX, eMUIHUX ma payioHaricmudHux YyiHHOCmell.
Taxi eupasui enemenmu K eMOMIKOHU, Kanimanizayis iimep ma 3acoou MOGHOT
iHmeHcugirayii € KIYOBUMU MeXAHIZMAMU Nepedayi eMoyiliHux 8ionosioeti ma
hopmysanns 3a2anbHo20 MoKy oHnatH-ouckypcy. Ilooanvui 0ocnioxcenns pos-
BUMKY OHNAUH-JICAHPI6 MA IX 6NJAUE HA KOMYHIKAMUBHI NPAKMUKU NOBUHHI GKIIIO-
yamu 00CHIOHCEHHS BRAUBY MYTLIMUMOOANbHOT KOMYHIKAYIT HA CIMEOPEHHs. HOBUX
MOBHUX A6UWY 8 KOMN TOMEPHO-0NOCEePEeOKOBAHOMY CRIIKY8AHHI MA AHANI3Y POl
PIBHOMAHIMHUX 8NIUGI6 HA POPMYBAHHT OHILAUH KOMYHIKAYIL.

Knrouoei cnosa: xomyHikayis, Komn 1omepHo-onocepeoko8ana KOMYHIKayis,
KOMYHIKAMUGHi NPaKmuKy, oyiHoUHe MOBILEeHHS, eKCNPECUGHI eleMeHMU, HCaHp,
OHIATIH-OUCKYPC, NEPCOHANIZAYIL.
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Introduction. Recently, Internet communication has become popular
for personal self-realization of a spoken activity carried out via numer-
ous virtual communication platforms. A person creating a unique Internet
image representing a written version of oral speech, can be a subject of
several genre varieties of computer-mediated communication. In com-
puter-mediated communication, such linguistic features as personaliza-
tion and customization are essential for enhancing user experiences and
fostering deeper connections. Personalization refers to adapting systems
and content to meet individual user needs and preferences and can sig-
nificantly enhance user engagement and satisfaction. Personalized expe-
riences help individuals feel more valued and understood.

Methodology/Methods. Contemporary studies of personal approaches
in computer-mediated communication delve into various aspects of lan-
guage use, discourse, and the unique features of communication in dig-
ital environments. The discourse studies of computer-mediated commu-
nication discuss various approaches to discourse studies and describe
linguistic and extralinguistic features of modern computer discourse. It
provides insights into how language functions in online settings [3]. Lin-
guistics of computer-mediated communication presents a comprehensive
picture of electronic discourse as a new variety of language, highlighting
its salient features. It aims to understand how language evolves in digital
communication [15]. Computer-mediated communication for linguistics
and literacy examines the practical implications and applications of how
computers can be used to process natural languages. It explores the inter-
section of technology and linguistics in computer-mediated communica-
tion [1]. Linguistics of computer-mediated communication introduces the
embodied metaphor as a means of studying the multifaceted relationship
between computer-mediated communication and culture. It emphasizes
how cultural contexts influence language use in digital communication
[15]. These works collectively contribute to understanding how personal
approaches in computer-mediated communication can enhance commu-
nication effectiveness and foster connections.

D. Crystal wrote extensively on the impact of the internet on lan-
guage and discussed how online communication affects language evo-
lution and usage. D. Barton researched the analysis of online genres
and the linguistic features that characterize them, particularly in social
media and digital storytelling. Z. Papacharissi explored the role of
social media in shaping public discourse and identity, focusing on how
language is used to construct social relationships online. M. Murphy
examined the linguistic features of online communication, particularly
in the context of English as a global language and its variations in digi-
tal communication [2; 8; 9; 10].
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Some prominent scientists focused on the linguistic analysis of online
communication and online genres. S. Herring, D. Stein, and T. Virtanen
researched the linguistic features of computer-mediated communication.
Her studies explore the dynamics of online discourse, including gender
and language use in digital contexts. C. Selfe and G. Hawisher contributed
to understanding how digital communication shapes language and
literacy and examining the intersection of technology and communication
practices. M. Hawkes studied the linguistic strategies used in online
communication, particularly in social media contexts and analyzed how
language evolves in digital environments. M. Meyerhoff and J. Holmes
studied language and gender in online communication, exploring how
identity and social dynamics are constructed through language in digital
spaces [5; 6; 7; 12].

These scholars have made significant contributions to understand-
ing how language functions in online environments, providing valuable
insights into the evolving nature of communication in the digital age.

Results and Discussion. The linguistic aspects of personalizing com-
puter-mediated communication are crucial for building connections and
conveying meaning effectively using different types of texts of numerous
genres. The potential of computer-mediated communication for linguistic
analysis offers a wide field for research as it reflects the evolving nature of
language adaptive to new communication technologies. This dynamism
permits to study how language changes in real time and how new forms
of expression emerge.

Computer-mediated communication incorporates such linguistic
genres as written texts substituting oral communication, images, memes,
emojis, videos, gifs, etc. providing a rich field for analysis of different ele-
ments used for interacting to create meaning. A linguistic genre is defined
as an unalterable thematic, compositional and stylistic type of utterance
[12]. In computer-mediated communication a genre of a text is more dif-
ficult to identify since it features a combination of the most heterogeneous
phenomena and the classification is based on such principles as pragmatic,
structural, linguistic, media, situational, etc., which is confirmed by the
fact that the genre has a multi-attributive nature [2; 6]. Some researchers
suggest a comprehensive model of genres in computer-mediated commu-
nication including pragmatic, structural, semantic and linguistic param-
eters. A genre of computer-mediated communication is regarded as an
unalterable type of text, which is a specific demonstration of speech per-
formance in computer-mediated communication [4, p. 152; 6].

However, genres of computer-mediated communication are dynamic
and often demonstrate erasing of boundaries in a new communication
environment. Some researchers define, for example, such lack of
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boundaries as an appearance of angry, offensive or provoking messages
in chat or emails; a combination of jargon, conscious mockery of spelling
mistakes, and use of inappropriate language. It is important to differentiate
digital genres from genres of computer-mediated communication.
Digital genre is a wider concept since the term digital refers to new
forms of receiving, processing, distributing and employing information
based on special digital technologies and not limited only by computer
technologies. Accordingly, they include the genres of computer-mediated
communication and other genres based on digital technologies.

The fluidity of genres in computer-mediated communication chal-
lenges traditional classifications. Modern linguistic genres such as
posts, emails, chats, etc., constantly appear, develop, evolve and, there-
fore, influence communicative practices, which leads to insights into the
norms and expectations of different online communities. M. Murphy and
Z. Papacharissi distinguish such main existing Internet genres as emails,
chats, personal web pages, network media sites, electronic encyclope-
dias, online stores, etc. The functional classification of computer-medi-
ated communication genres includes informative genres (news agencies
and network media, search engines, online encyclopaedias, catalogues,
mailing lists, electronic libraries, archives); social genres (chat, emails,
news groups, forums, social services); presentational genres (web-ban-
ners, different advertisements, online stores); self-representational genres
(personal web pages, weblogs); art genres (network novels, fanfiction);
entertaining genres (multiplayer worlds and games) [8; 9].

Chats, forums and weblogs can exist as independent genres or as a part
of the web page representing an individual through a text with a certain
structure and special linguistic and non-linguistic means traditional for
verbal communication. Such texts can include verbal means and images.
Depending on the type of used image and its correlation with the verbal
part of the message we distinguish texts where the image is not presented
or has no meaning for the text organization, texts with auto-semantic
relations between the verbal and visual components; the visual compo-
nent accompanies verbal, texts with semantic relationships established
between the both components and the verbal part refers to the image as an
obligatory element of the text [11, p. 363-364]

In computer-mediated communication, various kinds of multimedia
elements such as sound, image, animation, video, etc. acquire an evalu-
ative nature. They are represented in the language with general and indi-
vidual values. The first type is represented by the notion of good and bad,
as well as their synonyms with different stylistic and expressive nuances.
The second group is more extensive and diverse. It includes values eval-
uating some aspects of an object from a certain point of view. R. Spears,
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M. Lea and T. Postmes describe the most widespread individual value
as sensory-gustative or hedonistic (pleasant-unpleasant, tasty-tasteless,
attractive-unattractive, fragrant-fetid; likable-dislikable, etc.). This type
of psychological assessment is the most subjective and includes intel-
lectual evaluation (interesting, fascinating, exciting, boring, etc.), emo-
tional (joyful-sad, desired-unwanted, pleasant-unpleasant), psychological
(beautiful-ugly), ethical (moral-immoral, virtuous-vicious, etc.), practical
(useful-harmful, favourable-unfavourable), etc. These categories include
sensory values, i.e. assessments related to sensory experience, which help
with self-identification contributing to personal comfort and social adap-
tation; aesthetic and ethical values related to the feeling of beauty and
moral norms; rationalistic assessment associated with practical activities,
interests and everyday experience [14].

The use of evaluative language in computer-mediated communica-
tion is significant for understanding user interactions. Analyzing how
users express opinions, emotions, and attitudes through language can
reveal much about social dynamics and community engagement. Lan-
guage assessment as a semantic concept implies an aspect of value to the
language, which can be interpreted as the subject of assessment when
an object of assessment is regarded as either good or bad [15; 17]. The
semantics of the evaluative language is dependent on a message sender
and receiver communicating directly and reacting to this message follow-
ing emotional evaluation (the attitude of good and bad) or rational (objec-
tive). Emotional and rational evaluation represent two different sides of
the user’s attitude to the object, the first comes feeling then an opinion. A
message is in general expressive by nature, which is conveyed via struc-
tural organization, capitalization, use of exclamation marks, emoticons,
etc. The level of emotional response is also defined by the degree of inter-
est in the subject expressed by particular words used as intensifiers, which
are extremely diverse in any language. Such elements as emoticons, cap-
italization, and punctuation serve as tools for emotional expression in
computer-mediated communication. Linguistic analysis focuses on how
these elements contribute to the tone and meaning of messages, enhanc-
ing our understanding of online discourse.

The means of intensification are very diverse. The opposition of much/
many — not enough depends on the accuracy and conventionality of the
measuring scale inflicted on the event, which can be both objective and
subjective. Thus, the assessment is an interaction between subjective and
objective factors, and each of them affects both the subject and the object
of the assessment. As a rule, the subject expresses an assessment taking
into account their own emotions as well as social stereotypes, whereas, the
object of assessment involves evaluation based on individual preferences.
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More effective assessment is usually closely associated with an individual
position and less based on social stereotypes. Structural components do
not define the objective properties only demonstrate the characteristics of
an individual evaluating system [16; 18].

Studies have shown that text-based computer-mediated discourse
analysis can provide insights into the structure and function of online
interactions. This approach permits to examine the patterns in language
use, conversational strategies, and the construction of identity in digital
spaces.

Computer-mediated communication is influenced by cultural and con-
textual factors, making it essential to consider these elements in linguis-
tic analysis. Understanding how different cultures use language in digital
communication can lead to a deeper appreciation of global communica-
tion practices.

The findings from computer-mediated communication linguistic
analysis can have practical applications in various fields, including
education via enhancing online learning environments through better
understanding of student interactions; marketing analysis of consumer
language to tailor communication strategies; sociolinguistics studying
of language reflection of social self-identification and self-realization in
online communities.

Conclusions. The potential for linguistic analysis in computer-medi-
ated communication is essential for understanding contemporary commu-
nication. As technology continues to evolve so the ways for analyzing and
interpreting language in digital contexts will develop.

Text features in computer-mediated communication include a wide
range of assessments characterizing the speaker. The way we communi-
cate online is constantly evolving, therefore it is important to understand
the different genres and linguistic features that shape our interactions.

Personalization in computer-mediated communication is crucial
for building connections and conveying meaning effectively, which is
achieved through the use of various linguistic features, including genre
conventions, evaluative language, and expressive elements. While the
boundaries between genres may be blurred in the digital world, under-
standing these linguistic aspects is essential for navigating the complexi-
ties of online communication and fostering meaningful connections.
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